GLOBAL LINGVISTIKA:
YANGI YONDASHUVLAR VA TADQIQOTLAR

XALQARO ILMIY-AMALIY ANJUMAN. TOSHKENT 2025 - YIL 29- APREL

CROSS-CULTURAL SIMILARITIES AND DIFFERENCES IN
ENGLISH AND UZBEK MEDIA DISCOURSE

Abdunosirova Zarinaxon Anvarjon (izi
Uzbekistan state world languages university, Tashkent, Uzbekistan
E-mail: zarinaxonabdunosirova94@gmail.com

Abstract: As global media landscapes evolve, the comparison of media
discourses across cultures becomes increasingly important for understanding the
dynamics of communication, identity formation, and ideological dissemination.
This article examines the similarities and differences between English (British-
American) and Uzbek media discourses. Drawing from linguistic, sociocultural, and
political perspectives, the study analyzes how each media culture reflects its
underlying values and communication norms. While globalization has introduced
certain shared tendencies, significant differences persist, rooted in historical
experiences, sociopolitical structures, and cultural traditions. The implications of
these findings extend to journalism, intercultural communication, and media
education.
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Media discourse serves as a reflection of a society's cultural assumptions,
political orientations, and communicative styles. It shapes public opinion, constructs
social realities, and negotiates power dynamics. English-language media, especially
from the United Kingdom and the United States, has often been portrayed as a global
standard for journalism, characterized by principles such as freedom of speech,
investigative reporting, and critical public discourse (Hall, 1997). Conversely,
Uzbek media discourse has evolved from Soviet-era practices toward a unique
hybrid model that combines traditional values, state influence, and emerging
democratic tendencies (Rahimov, 2021).

This paper seeks to provide a comprehensive comparative analysis of English
and Uzbek media discourses, focusing on linguistic structures, thematic emphases,
rhetorical strategies, and ideological frameworks. Such an analysis not only reveals
surface-level communicative differences but also unveils deeper cultural values and
historical continuities.

2. METHODOLOGICAL APPROACH

The study adopts a qualitative discourse analysis methodology, relying on
samples from newspapers (The Guardian, The New York Times, Daryo.uz,
Gazeta.uz), online media articles, and televised news reports. By examining the
language, narrative structures, and representations of authority, identity, and
conflict, it is possible to uncover the underlying sociocultural patterns.

The selection of English media includes both liberal and conservative outlets,
while Uzbek media sources include both state-run and independent publications,
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ensuring a balanced view. A historical-comparative approach supplements the
discourse analysis, particularly considering the impact of colonial history, Soviet
legacy, and globalization.

3. CROSS-CULTURAL SIMILARITIES

Despite substantial differences in media systems, English and Uzbek media
discourses exhibit certain convergences. These similarities stem largely from the
globalizing effects of technology, journalistic training, and transnational media
influences.

Firstly, both English and Uzbek media increasingly prioritize objectivity in
hard news reporting. Major events, such as elections, international summits, or
public health crises, are often reported using a relatively neutral tone, relying on
facts, direct quotations, and statistical information. This convergence is largely the
result of international journalism standards promoted by organizations like
UNESCO and global journalistic associations [Semetko & Valkenburg, 2000].

Secondly, the use of emotional appeals in feature stories is prevalent in both
media systems. Human-interest stories—whether about a struggling family in New
York or a community project in Samarkand—tend to emphasize emotional
narratives that create empathy and foster human connection. Emotional storytelling
1s a universal device that transcends cultural barriers and is strategically employed
to engage wider audiences.

Finally, both English and Uzbek media have undergone rapid digitization,
adapting their content to online platforms, social media, and multimedia storytelling.
The format of articles, with clickable headlines, embedded videos, and interactive
comment sections, shows a strong convergence, highlighting the influence of
technological, rather than purely cultural, factors on contemporary media discourse
[Kellner, 2003].

4. DIFFERENCES IN MEDIA DISCOURSE

Despite some similarities, critical differences remain, deeply rooted in political
culture, societal norms, and historical trajectories.

Directness and Indirectness

One of the most striking differences lies in the directness of expression.
English-language media, especially in the United States, often adopts a highly direct,
critical, and confrontational tone, particularly in relation to political figures and
institutions. Investigative journalism in outlets like The Washington Post or The
Guardian routinely questions, criticizes, and even challenges authority, reflecting
the liberal democratic value of holding power to account (Fairclough, 1995).

In contrast, Uzbek media exhibits a more indirect and deferential style when
discussing governmental authorities or sensitive political issues. Reports on
government activities are often framed positively, with formal and respectful
language. Even when critical issues are discussed, criticism tends to be muted or
couched within expressions of loyalty and optimism. This discursive pattern reflects
broader cultural norms valuing respect for authority, social harmony, and national
unity, as well as the relatively recent development of media freedoms in post-Soviet
Uzbekistan [Dovletova, 2019].
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Individualism and Collectivism

English media narratives often center around individual experiences. Whether
focusing on personal struggles, celebrity profiles, or political scandals, the individual
1s the primary unit of meaning. This reflects the broader individualistic orientation
of Anglo-American cultures, where personal agency, self-expression, and autonomy
are highly valued [Hofstede, 2001].

In contrast, Uzbek media tends to emphasize collective identities and
communal values. News stories often highlight the achievements of communities,
the progress of the nation, or the shared experiences of societal groups. Even when
individuals are profiled, their success is frequently framed as a contribution to
national development or cultural continuity. This collectivist framing resonates with
broader Central Asian cultural traditions that prioritize group cohesion, mutual
support, and shared destiny [Karimov, 1993].

Representation of Authority

In English media, authority figures—whether politicians, business leaders, or
public officials—are often portrayed as fallible, contestable, and human. Political
satire, investigative exposés, and critical opinion pieces are all accepted forms of
media engagement with authority.

Uzbek media, however, tends to depict authority figures in a highly formalized
and positive light. Government leaders are often described in ceremonial language,
emphasizing their wisdom, achievements, and dedication to the people. Criticism,
when it occurs, is often directed at lower-level officials or systemic problems, rather
than at top leadership figures directly. This pattern mirrors historical practices from
the Soviet era and pre-Soviet cultural traditions emphasizing respect for leadership
and hierarchical order [Shohamy, 2006].

5. RHETORICAL AND LINGUISTIC FEATURES

Language Formality

The English media discourse is marked by a relatively informal and accessible
language style, particularly in popular media. The use of idioms, colloquial
expressions, humor, and neologisms is widespread. This informality is seen as a way
of connecting with audiences and creating a sense of familiarity [Fairclough, 1995].

Conversely, Uzbek media language remains more formal and ceremonious.
Even online media targeting younger audiences tends to employ formal register,
honorifics, and rhetorical flourishes that signal respect and seriousness. Although
some youth-oriented platforms are adopting more casual styles, the dominant media
discourse still upholds traditional linguistic norms.

Visual Narratives

Another important aspect is the use of visual imagery. English media often
deploys dramatic, emotionally charged photographs to capture audience attention—
protests, natural disasters, and emotional human moments are frequent subjects.

Uzbek media, by contrast, tends to favor official imagery, including
photographs of governmental meetings, cultural celebrations, and national
achievements. The choice of imagery reflects a preference for projecting stability,
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tradition, and national pride rather than sensationalism or emotional provocation
[Dovletova, 2019].

6. THE IMPACT OF GLOBALIZATION

Globalization is exerting a transformative pressure on both English and Uzbek
media. Younger journalists in Uzbekistan, often educated abroad or exposed to
global media practices through the internet, are beginning to adopt more
investigative approaches and experiment with more critical, dynamic storytelling
styles.

Similarly, English-language media is grappling with the rise of global
populism, digital disinformation, and changing audience expectations, leading to
more hybrid forms of reporting that blend factual news with emotive storytelling
and opinion.

In both contexts, the tension between traditional norms and modern media
practices creates a dynamic, evolving landscape. While deep-seated cultural
differences remain, the future points toward increasing hybridity and convergence,
driven by technological innovation and global interconnectedness [Kellner, 2003].

7. CONCLUSION

The comparative analysis of English and Uzbek media discourses reveals both
enduring cultural differences and emerging global similarities. English media,
grounded in liberal democratic traditions, privileges direct criticism, individualism,
and informal engagement. Uzbek media, shaped by historical collectivism and post-
Soviet transformation, emphasizes formality, respect for authority, and communal
values.

Understanding these differences is crucial for scholars, journalists, and
communicators engaged in intercultural dialogue. It fosters greater sensitivity to
cultural nuance and equips media professionals to navigate the challenges of a
rapidly globalizing communication environment.

Future research might focus more deeply on how young audiences in
Uzbekistan are reshaping media norms, or how diasporic communities mediate
between English and Uzbek discourses.
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