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Annotatsiya. Ushbu maqolada ingliz va o‘zbek tillaridagi moda va dizayn 

terminlarining semantik xususiyatlari tahlil qilinadi. Tadqiqot davomida ikki tildagi 

terminlarning ma’no jihatidan o‘xshashlik va farqlari, ularning lingvokulturologik 

xususiyatlari hamda zamonaviy moda sanoatidagi qo‘llanilishi o‘rganiladi. Shuningdek, 

globalizatsiya jarayonining terminologiyaga ta’siri va ingliz tilidan o‘zlashgan 

so‘zlarning o‘zbek tilidagi o‘rni tahlil qilinadi. Natijalar moda va dizayn sohasidagi 

terminlarning semantik rivojlanishini chuqurroq anglashga xizmat qiladi. 

Kalit so‘zlar: moda, dizayn, semantik tahlil, terminologiya, lingvokulturologiya, 

ingliz tili, o‘zbek tili, o‘zlashma so‘zlar 

 

Аннотация. В данной статье проводится семантический анализ терминов 

моды и дизайна в английском и узбекском языках. Рассматриваются сходства и 

различия в значениях терминов, их лингвокультурные особенности, а также 

особенности их употребления в современной индустрии моды. Особое внимание 

уделяется влиянию глобализации на терминологию и заимствованиям из 

английского языка в узбекский. Полученные результаты способствуют более 

глубокому пониманию семантического развития терминов в сфере моды и 

дизайна. 
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Abstract. This article presents a semantic analysis of fashion and design terms 

in the English and Uzbek languages. The study explores similarities and differences in 

meaning, as well as the linguocultural features of the terminology used in both 

languages. It also examines the influence of globalization on the development of 

fashion-related vocabulary and the role of English borrowings in Uzbek. The findings 

contribute to a deeper understanding of the semantic evolution of fashion and design 

terminology. 
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Introduction. 

In the contemporary era of globalization, language development is increasingly 

shaped by intercultural communication and the rapid exchange of information across 

borders. One of the fields most affected by these processes is the fashion and design 

industry, which functions as a global system characterized by constant innovation and 

cultural interaction. As a result, the terminology used in this domain is highly dynamic 
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and continuously evolving, with English playing a dominant role as the primary source 

of new lexical items. 

Fashion and design terminology is not merely a collection of technical words; 

rather, it reflects cultural values, aesthetic norms, and social changes within a particular 

society. In many cases, these terms carry implicit meanings that go beyond their literal 

definitions, making semantic analysis an essential tool for understanding their usage and 

interpretation. The interaction between English and Uzbek in this context is especially 

significant, as Uzbek has increasingly incorporated foreign terms due to globalization 

and the expansion of international media and fashion industries [1]. The process of 

borrowing lexical units from English into Uzbek often involves not only direct adoption 

but also semantic adaptation. Some terms retain their original meanings, while others 

undergo changes influenced by local linguistic and cultural contexts. This creates a 

complex system of equivalence and variation, which requires detailed comparative 

analysis. Moreover, the increasing presence of English terminology in Uzbek raises 

questions about linguistic identity and the preservation of native lexical resources. 

Another important aspect of this research is the role of linguocultural factors in 

shaping meaning. Fashion terminology is deeply embedded in cultural practices, 

traditions, and values, which influence how terms are understood and used in different 

languages. Therefore, a comparative semantic study of English and Uzbek fashion and 

design terms can provide valuable insights into the relationship between language, 

culture, and globalization. The aim of this study is to conduct a comprehensive semantic 

analysis of fashion and design terminology in English and Uzbek, focusing on 

identifying similarities, differences, and patterns of lexical borrowing. By examining 

the semantic structure and usage of these terms, the research seeks to contribute to the 

broader field of linguistics, particularly in the areas of lexicology, terminology studies, 

and linguocultural analysis. 

Literature Review. 

The study of terminology has long been an important area within linguistics, 

particularly in relation to specialized fields such as science, technology, and the arts. 

Scholars have emphasized that terminology is a structured system of lexical units that 

reflect the conceptual organization of a particular domain. In recent years, increasing 

attention has been paid to the semantic aspects of terminology, especially in the context 

of globalization and cross-cultural communication. 

Semantic analysis, as a branch of linguistics, focuses on the meaning of words 

and expressions and how these meanings change over time. According to linguistic 

research, semantic shifts often occur as a result of social, cultural, and technological 

developments [2]. In the field of fashion and design, such changes are particularly 

evident, as new trends and concepts constantly emerge, leading to the creation of new 

terms or the reinterpretation of existing ones. Several studies have highlighted the 

dominant role of English as the global language of fashion. Due to the influence of 

international brands, fashion media, and digital communication, English terminology 

has spread widely across different languages. As a result, many languages, including 

Uzbek, have adopted English terms either directly or through translation. However, the 

process of borrowing is not always straightforward; it may involve phonetic adaptation, 

morphological changes, and semantic modification [3]. In Uzbek linguistics, researchers 

have explored the issue of lexical borrowing and its impact on language development. 

Their findings suggest that borrowing is a natural and inevitable process, especially in 
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fields that are heavily influenced by globalization. At the same time, scholars have raised 

concerns about the excessive use of foreign terms and its potential impact on the purity 

and stability of the Uzbek language. 

Linguocultural studies provide another important perspective on this issue. 

According to this approach, language is closely connected to culture, and the meaning 

of words cannot be fully understood without considering their cultural context. Fashion 

terminology, in particular, serves as a reflection of cultural identity, social norms, and 

aesthetic values. Therefore, analyzing these terms from a linguocultural perspective 

allows for a deeper understanding of their semantic properties. Despite the growing body 

of research in this field, there is still a lack of comprehensive comparative studies 

focusing specifically on the semantic analysis of fashion and design terminology in 

English and Uzbek. Most existing studies address either general issues of terminology 

or specific aspects of borrowing, without providing a detailed semantic comparison. 

This gap in the literature highlights the importance and relevance of the present study. 

Methodology. 

This study adopts a qualitative comparative research design aimed at analyzing 

the semantic characteristics of fashion and design terminology in English and Uzbek. 

The research is based on data collected from a variety of sources, including academic 

literature, bilingual dictionaries, fashion magazines, online articles, and digital media 

platforms. These sources provide a representative sample of contemporary terminology 

used in both languages. 

The research process consists of several stages. First, a corpus of fashion and 

design terms is compiled. The selection includes commonly used lexical units related to 

clothing, accessories, fabrics, styles, and design concepts. Both original English terms 

and their Uzbek equivalents or borrowings are included in the dataset. The selection 

criteria are based on frequency of use and relevance to modern fashion discourse. 

Second, the collected terms are categorized into semantic groups. This classification 

allows for a systematic analysis of different types of terminology and facilitates the 

identification of patterns and relationships between terms. For example, terms may be 

grouped according to their function (e.g., descriptive, technical, stylistic) or their 

semantic field (e.g., materials, garments, design elements). 

Third, a comparative semantic analysis is conducted to examine the similarities 

and differences between English and Uzbek terms. This involves analyzing lexical 

meanings, connotations, and contextual usage. Special attention is given to cases of 

direct borrowing, where English terms are used in Uzbek without significant 

modification, as well as cases of semantic shift, where meanings have changed during 

the process of adaptation. In addition, the study incorporates elements of linguocultural 

analysis to explore how cultural factors influence the interpretation and use of 

terminology. This includes examining how certain terms reflect cultural values, 

traditions, and social practices in each linguistic context. Descriptive and analytical 

methods are used to interpret the data and present the findings in a structured manner. 

The chosen methodology provides a comprehensive framework for analyzing the 

semantic features of fashion and design terminology and enables a deeper understanding 

of the processes of lexical borrowing, adaptation, and cultural interaction. 

 

 

Results. 
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The analysis of fashion and design terminology in English and Uzbek revealed 

several significant patterns related to semantic structure, borrowing, and usage. First, it 

was observed that a considerable number of terms in Uzbek are directly borrowed from 

English without substantial phonetic or morphological changes. Examples include terms 

such as fashion, trend, style, and design, which are widely used in their original or 

slightly adapted forms. This indicates the strong influence of English as a global 

language in the fashion industry [4]. Second, the study identified cases of semantic 

equivalence, where Uzbek terms accurately reflect the meanings of their English 

counterparts. For instance, terms related to basic clothing items and materials often have 

clear equivalents in both languages. However, even in such cases, subtle differences in 

connotation and usage were noted, influenced by cultural and contextual factors. Third, 

instances of semantic shift were observed, particularly in borrowed terms that have 

acquired new or extended meanings in Uzbek. Some English terms are used more 

broadly in Uzbek than in their original context, while others may have more restricted 

meanings. This demonstrates the adaptive nature of language and the role of local 

linguistic norms in shaping meaning. 

Additionally, the analysis showed that certain fashion and design concepts lack 

direct equivalents in Uzbek, leading to either borrowing or descriptive translation. This 

highlights gaps in the lexical system and the ongoing process of terminology 

development. Overall, the results confirm that the interaction between English and 

Uzbek in the field of fashion and design is complex and multifaceted. 

Discussion. 

The findings of this study support the idea that globalization plays a crucial role 

in shaping modern terminology, particularly in highly internationalized fields such as 

fashion and design. The dominance of English as a source language is evident in the 

widespread use of borrowed terms in Uzbek. This aligns with previous research 

indicating that English functions as a global lingua franca in specialized domains. At the 

same time, the presence of semantic shifts and adaptations suggests that borrowing is 

not a passive process. Instead, it involves active reinterpretation within the receiving 

language. Uzbek speakers integrate foreign terms into their linguistic system in ways 

that reflect local cultural norms, communicative needs, and stylistic preferences. This 

process can lead to the emergence of hybrid forms and new semantic nuances [5]. 

The study also highlights the importance of linguocultural factors in 

understanding terminology. Fashion is not only a technical field but also a cultural 

phenomenon that reflects identity, values, and social trends. Therefore, differences in 

the semantic interpretation of terms may be linked to broader cultural differences 

between English-speaking and Uzbek-speaking communities. 

Furthermore, the lack of direct equivalents for certain terms points to the need 

for systematic terminology development in Uzbek. While borrowing is a natural and 

often necessary process, excessive reliance on foreign terms may limit the expressive 

potential of the native language. Developing standardized Uzbek equivalents could help 

maintain linguistic balance while still allowing for international communication. 

Overall, the discussion emphasizes that semantic analysis of terminology provides 

valuable insights into the interaction between language, culture, and globalization. It 

also demonstrates the dynamic nature of lexical systems and their ability to adapt to 

changing social and cultural conditions. 

Conclusion. 
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In conclusion, this study has examined the semantic features of fashion and 

design terminology in English and Uzbek through a comparative approach. The analysis 

has shown that English has a significant influence on Uzbek terminology, primarily 

through lexical borrowing and the introduction of new concepts. At the same time, the 

Uzbek language actively adapts these terms, resulting in semantic variation and the 

development of new meanings. The research has identified key patterns, including direct 

borrowing, semantic equivalence, and semantic shift, all of which contribute to the 

evolving nature of terminology in this field. The findings also highlight the role of 

cultural factors in shaping meaning and usage, emphasizing the importance of a 

linguocultural perspective in semantic analysis. Moreover, the study underscores the 

need for further research and practical efforts in terminology standardization. 

Developing clear and consistent Uzbek equivalents for fashion and design terms could 

enhance communication, support language preservation, and promote the growth of 

national linguistic resources. 

In summary, the semantic analysis of fashion and design terminology not only 

contributes to linguistic theory but also has practical implications for translation, 

education, and professional communication. Future research may expand this study by 

including a larger corpus, exploring additional languages, or applying quantitative 

methods to complement the qualitative analysis [5]. 
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