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Abstract: The translation of economic terminological units in journalistic texts
Is a critical area of study that addresses the intersection of language, economics, and
communication. Publicistic texts, which encompass journalistic articles, opinion
pieces, and essays, often require translators to navigate a landscape of specialized
vocabulary while maintaining clarity and accessibility for a broader audience. This
article explores the unique challenges faced in translating economic terms, emphasiz-
ing the importance of contextual understanding, cultural nuances, and the role of sty-
listic choices. By examining these elements, we aim to highlight best practices for ef-
fective translation that not only preserves the original message but also resonates
with readers in the target language. Ultimately, this exploration underscores the vital
role of accurate translation in fostering informed public discourse on economic is-
sues.
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Annotatsiya: Jurnalistik matnlardagi igtisodiy terminologik birliklarning tarji-
masi til, igtisod va mulogot chorrahasini ko ‘rib chigadigan muhim tadgiqot so-
hasidir. Jurnalistik magolalar, fikr-mulohazalar va insholarni oz ichiga olgan pub-
litsistik matnlar ko ‘pincha tarjimonlardan kengroq auditoriya uchun aniglik va foy-
dalanish imkoniyatini saglab, maxsus lug'at manzarasini kezishlarini talab giladi.
Ushbu magola igtisodiy atamalarni tarjima gilishda duch keladigan noyob muammo-
larni o ‘rganadi, kontekstni tushunish, madaniy nuanslar va stilistik tanlovlarning ro-
lini ta'kidlaydi. Ushbu elementlarni o ‘rganib chiqib, biz nafagat asl xabarni saglab
goladigan, balki magsadli tilda o ‘quvchilar bilan rezonanslashadigan samarali
tarjima bo ‘yicha ilg'or tajribalarni ta'kidlashni magsad gilganmiz. Oxir oqgibat, ush-
bu tadgiqot igtisodiy masalalar bo ‘yicha jamoatchilik muhokamasini rivojlantirishda
to ‘g'ri tarjimaning muhim rolini ta'kidlaydi.

Kalit so “zlar: igtisodiy terminologiya, publisistik matnlar, terminologik birliklar,
madaniy nuanslar, ixtisoslashtirilgan lug ‘at, iqtisodiy nutq

Almomauu;l: H€p€600 IKOHOMUYECKUX MEPMUHOTIOCUHECKUX eduHuu 8 JHCYpPHA-
JUCMCKUX MEKCMax A61emcs 8axcHeuell 001acmoio I/lCC]ZeaO@CZHM}Z, Komopas pac-
cvuampueaent nepecederue A3vlkd, SdKOHOMUKU U KOMMYHUKAYUU. Hy@zuuucmuqecmte
meKkcmol, Komopbsle oxeambuvlearom JHCYPHAIUCMCKUE Cnidmbl, AdBmMopcKue cmamov U
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acce, 4acmo mpebyrom om nepegooyuKo8 Hagueayuy no J1anoumagmy cneyuaiusupo-
BAHHOU JIEKCUKU, COXPAHSSL NPU IMOM SACHOCHb U OOCMYNHOCMb OJis1 60jlee WUpOKoU
ayoumopuu. B smoti cmamve paccmampusaromces yHUKaibHble npooaemvl, 603HUKA-
rowue npu nepesooe IKOHOMUUECKUX MEePMUHO8, NOOYEPKUBAS AXCHOCMb KOHMEK-
CMYANbHO20 NOHUMAHUS, KYJAbMYPHLIX HIOAHCO8 U PONIU CIMUIUCIUYECKO20 8blO0pA.
H3yuas smu snemenmol, Mbl CmMpemMumcs 8bl0eiumy ayduiue npakmuxu ousi dgpex-
MUBHO20 Nepesood, KOMOPbl He MOJLKO COXPAHAEm UCX00HOe cooOujeHue, HO U
HAXo00um OMKIUK y yumamesnei Ha Yeneeom A3vike. B koneunom cueme, amo ucciue-
008aHUe NOOYEPKUBAET HCUSHEHHO BANCHYIO POTb MOYHO20 NEPeBoOa 8 COOeUCmseuu
UHGDOPMUPOBAHHOMY NYOIUUHOMY OUCKYPCY NO IKOHOMUYECKUM 8ONPOCAM.

Kniouegvie cnosa: skonomuueckass mepmMunonocus, nyOIuUyUCmMuyecKue mek-
Cmbl, MEePMUHONIO2UYECKUEe eOUHUYbL, KYIAbMYPHble HIOAHCHI, CHeYUuaiu3upo8anHasl
JIeKCUKA, SKOHOMUYECKUL OUCKYDC.

Translation is one of the oldest types of activity, the role of which cannot be
reduced to serving the immediate needs of people in communication. It is becoming
obvious to modern researchers that, within the framework of the intensification of
globalization processes, humanity is moving along the path of expanding the
relationships of various ethnic groups, cultures and countries.

The progress of any field of knowledge is associated with the emergence of spe-
cial lexical units for naming objects that appear in human life. The gradual develop-
ment of culture, technology and art gives rise to their own special words. According
to M. Baker [1, 105], language is not a random ingredient in the formation of science,
but acts as its integral element. Moreover, language penetrates science mainly in the
form of terminology. Other constituent elements of language cannot be compared
with terminology.

Terminology includes a certain lexical context, the framework of which is lim-
ited by a certain organization of reality in society. As a unity of terms, terminology
creates an autonomous group of words in the national language, which is closely in-
terconnected with activities in the professional sphere. On the other hand, terms of
various branches of science or technology form their own systems. They are initially
defined by interrelated concepts. Language means help to express these connections
within a certain sphere. At the same time, terminology includes a set of terms and is a
significant part of specialized vocabulary [2, 218].

The emergence of a new term is determined by at least two factors: the choice of
a sign more or less suitable to a certain situation from a multitude of already existing
linguistic units that are part of other terminology systems, or the construction of some
relatively new designation based on already existing words and phrases [3, 80]. If we
talk about the terminology system in the field of economics, it was formed and con-
tinues to be replenished primarily by including phrases and phrases that include
commonly used words. However, less common in it are single-word special terms
that have an international or inter-industry meaning and are not encountered in eve-
ryday speech, as well as special terms that function only within the framework of a
given terminology system [4, 150].
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At the present stage of development of translation studies, issues related to the
translation of terms are of particular interest to researchers. A feature of this group of
specialized vocabulary is the rapid growth in the number of terms, caused by the in-
tensive development of various fields of knowledge. The key problem of translating
terms is that their translation is used to fully replace the corresponding term in the
original language [5, 54]. In practice, it turns out to be quite difficult to achieve abso-
lute identity of the translation. In this sense, the goal of obtaining a complete match
for the original term remains unattainable. However, this feature does not mean that
the translation of terms is impossible [6, 210].

The difficulties of translating terminology in the field of finance, audit and in-
vestment are explained by a number of reasons, among which the following can be
highlighted:

1) the term is characterized by a complex linguistic nature;

2) the terminology in the field of finance, audit and investment has a special
specificity; 3) the discrepancy between the financial, audit and investment systems of
states leads to a discrepancy in the volumes of concepts conveyed by analogous
terms, which results in the absence of translation correspondences for a number of
terminological units used in a particular financial system;

4) insufficient training of the translator in the field of finance, audit and invest-
ment.

In modern translation studies, the translation of terminological units is generally
carried out using the following strategies:

1) using a Russian-language term with a similar number of components;

2) using a Russian-language term with a number of components different from
the terminological unit of the original language;

3) using a multi-component Russian-language term;

4) in cases where the original term is a reality of a foreign reality that is absent
in the reality of the people speaking the target language, but has generally accepted
terminological equivalents in the target language, using the corresponding termino-
logical equivalent;

5) in cases where the original term is presented in the original language and has
no terminological equivalent in the target language or is a foreign reality that has no
equivalent in the reality of the people speaking the target language:

1) by means of descriptive translation;

I1) by means of literal translation;

i) transcription or (less often) transliteration [7, 125].

When it comes to one-part terms in economic-oriented journalistic texts, literal
translation is most often used when translating them, which implies using the diction-
ary meaning of the word when translating. These include the following: foresee, em-
ployee, empower, partnership. The next most frequently used translation transfor-
mations are transcription/transliteration and explication. Examples include trend,
brand, service, agent, attendant, hotelier. The least frequently used techniques for
translating one-part terms were calque and grammatical replacement: proactive, inte-
grating, conference, statistics, require, analytics [8, 87].
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When analyzing two-part terms, which are much more common in journalistic
texts, it turned out that the most frequently used translation technique is calque: cus-
tomer care, customer needs, contact center, digital tools, delivering service. The sec-
ond most frequently used technique was explication. For example, Impact Report;
general manager; managing director, regular brand. Literal translation was used
slightly less frequently than explication. For example, employee engagement; poten-
tial issues. The techniques of specification and modulation were practically not used:
operational excellence; the vehicle of excellence; standalone hotel [9, 570].

The translation of economic terminological units in publicistic texts presents
unique challenges and opportunities for translators. These challenges arise from the
need to balance fidelity to the source language with the accessibility and relevance of
the target text for readers from diverse backgrounds. Economic terminology, charac-
terized by its specialized nature and cultural specificity, demands a nuanced approach
that accounts for both linguistic accuracy and contextual appropriateness. Strategies
such as dynamic equivalence, explanatory translations, and adaptive borrowing are
essential tools that help bridge the gap between precise economic discourse and read-
er comprehension.

Moreover, the importance of maintaining the communicative function of publi-
cistic texts while preserving the accuracy of economic terminology highlights the du-
al responsibility of translators as mediators of meaning and facilitators of cross-
cultural communication. The evolution of globalization and the proliferation of eco-
nomic reporting across various media platforms have further underscored the need for
expertise in this specialized field of translation.

In conclusion, effective translation of economic terminological units requires not
only a deep understanding of economic concepts but also the translator's skill in
adapting language to the cultural and cognitive frameworks of target audiences. By
leveraging comprehensive terminology management practices and staying abreast of
linguistic and economic developments, translators can enhance their ability to deliver
clear, informative, and impactful publicistic texts that resonate across language barri-
ers.
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