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Abstract. This article explores the influence of social media on second language
acquisition (SLA). In the modern digital era, social media platforms such as Instagram,
TikTok, and YouTube have become powerful tools for language learning. The study aims
to examine how these platforms contribute to language development, particularly in terms
of vocabulary acquisition, communication skills, and learner motivation. The research also
identifies potential challenges, including distractions, informal language usage, and lack of
structured learning. The findings suggest that while social media offers significant benefits
for language learners, its effectiveness depends on purposeful and guided use.
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Annotatsiya. Ushbu maqolada ijtimoiy tarmoqlarning ikkinchi tilni o‘zlashtirish
(SLA) jarayoniga ta’siri o‘rganiladi. Zamonaviy ragamli davrda Instagram, TikTok va
YouTube kabi ijtimoiy platformalar til o‘rganish uchun samarali vositalarga aylangan.
Tadqiqot ushbu platformalarning til rivojiga, xususan, lug‘at boyligini oshirish, muloqot
ko‘nikmalarini rivojlantirish va o‘quvchilarning motivatsiyasiga qanday ta’sir qilishini
tahlil qiladi. Shuningdek, chalg‘ituvchi omillar, norasmiy til qo‘llanilishi va tizimli
o‘rganishning yetishmasligi kabi muammolar ham ko‘rib chiqiladi. Natijalar shuni
ko‘rsatadiki, ijtimoiy tarmoqlar til o‘rganishda katta imkoniyatlar yaratadi, ammo ularning
samaradorligi maqsadli va ongli foydalanishga bog‘liq.

Kalit so‘zlar: Ikkinchi tilni o‘zlashtirish, ijtimoiy tarmogqlar, til o‘rganish, ragamli
muloqot, motivatsiya, ingliz tilini o‘rganish.

AHHOTanuA. B 1aHHON cTaTbe pacCMaTPUBAETCS BIMSHUE COLMAIIBHBIX CETEH Ha
mpoiiecc ycBoeHusi BToporo sizbika (SLA). B coBpeMeHHyI0 HU(PPOBYIO 3MOXYy TaKue
wiardopmel, kak Instagram, TikTok u YouTube, ctanu 3¢ pexTHBHBIMU HHCTPYMEHTAMU
JUISl U3y4deHHsl A3bIKOB. Llenb uccnenoBanus — npoaHalin3upoBaTh, KakK 3TU MIATHOPMBI
CMOCOOCTBYIOT Pa3BUTHUIO sI3bIKa, OCOOCHHO B 0O0JIACTH PaCIIMPEHHUs CIOBApHOTO 3amaca,
KOMMYHUKAaTUBHBIX HaBBIKOB M MOTHBAaIMM oOydarommxcs. Takke paccMaTpuBarOTCs
BO3MOXKHBIE  NPOOJEMbI, BKJIIOYass  OTBJEKawole  (aKTOpbl,  HCIOJIb30BAHUE
He(OPMANILHOTO SI3bIKa U OTCYTCTBHE CHUCTEMHOrO MOAXoja K oOydyeHHro. Pe3ynbTaThl
MOKa3bIBAIOT, YTO COL[MAIbHBIE CETHU MPEJOCTABIISIIOT 3HAUYUTEIbHBIE BO3MOKHOCTHU IS
U3yYEHUs $53bIKa, OJHAKO HMX 3(P(EKTUBHOCTh 3aBUCUT OT II€JICHANPABICHHOTO U
OCO3HAHHOT'O UCIIOJIb30BAHMS.

KiaroueBble cioBa: M3ydyeHue BTOpPOro f3blKa, COLUAIbHBIE CETH, OOydeHHE
A3BIKY, U(POBask KOMMYHHUKAIUS, MOTUBALIUS, U3YyUYEHUE aHTIIUICKOTO S3bIKa

In recent years, the role of social media in education has grown significantly,
especially in the field of second language acquisition. With the widespread use of digital
platforms, learners are no longer limited to traditional classroom environments. Instead,
they actively engage with language through online content, communication, and
interaction.
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Social media platforms provide access to authentic language input, allowing
learners to observe real-life communication patterns, cultural expressions, and modern
vocabulary. This creates a dynamic and interactive learning environment that supports both
formal and informal learning processes. The purpose of this study is to analyze the impact
of social media on second language acquisition and to evaluate its effectiveness as a
learning tool. The article also aims to identify both the positive and negative aspects of
using social media in language education. The relevance of this topic lies in the increasing
dependence of learners on digital technologies and the need to understand how these tools
influence language learning outcomes.

Social media has become an influential environment for second language
acquisition (SLA), particularly due to its ability to provide extensive and meaningful
language input. According to Stephen Krashen’s Input Hypothesis [5], language
acquisition occurs when learners are exposed to comprehensible input slightly above their
current proficiency level (i+1). Social media platforms such as Instagram, TikTok, and
YouTube provide such input through videos, captions, and user interactions in authentic
contexts. Furthermore, the sociocultural theory proposed by Lev Vygotsky [7] emphasizes
the importance of social interaction in cognitive development. Social media enables
learners to interact with native speakers and other users globally, thereby creating
opportunities for collaborative learning and language practice within the Zone of Proximal
Development [3]

Empirical studies also support the positive role of social media in SLA. For instance,
research has shown that learners who actively engage with social media content
demonstrate improved vocabulary acquisition and increased motivation compared to those
who rely solely on traditional classroom instruction. The multimodal nature of social
media—combining text, audio, and visual elements—facilitates better comprehension and
retention of language input. In addition, social media promotes learner autonomy, which is
considered a key factor in successful language acquisition. Learners can select content
based on their interests, control the pace of learning, and engage in repeated exposure to
language materials. This aligns with modern learner-centered approaches in language
education.

Therefore, from both theoretical and empirical perspectives, social media plays a
crucial role in enhancing input, interaction, and learner autonomy in second language
acquisition. While social media offers numerous benefits for second language acquisition
(SLA), it also presents several challenges that need to be critically examined. One of the
major advantages of social media is its ability to enhance vocabulary acquisition and
language exposure. Studies have shown that frequent interaction with digital content
increases learners’ lexical knowledge, especially when they are exposed to repeated words
and phrases in meaningful contexts. Platforms such as YouTube and TikTok use
algorithms that personalize content, allowing learners to encounter language that matches
their interests and proficiency level. This repeated exposure contributes to long-term
retention and contextual understanding.

Another significant advantage is the increase in learner motivation. According to
recent research in digital learning, interactive and visually engaging content stimulates
learners’ interest and encourages consistent practice. Social media also reduces anxiety in
language use, as learners can communicate informally without the pressure of formal
evaluation. This creates a low-affective filter environment, a concept introduced by
Stephen Krashen, which facilitates more effective language acquisition.
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However, despite these benefits, social media also has several limitations. One of
the main challenges is the prevalence of informal and non-standard language. Learners are
often exposed to slang, abbreviations, and grammatically incorrect structures, which may
negatively affect their academic writing and formal language skills. In addition, social
media can be a source of distraction. The presence of entertainment content may reduce
learners’ focus and limit the effectiveness of learning. Research indicates that excessive
use of social media without clear learning goals can lead to superficial engagement rather
than deep language acquisition.Another issue is the lack of structured learning. Unlike
traditional educational settings, social media does not follow a systematic curriculum. As
a result, learners may develop gaps in grammar, writing, or other language skills.

In conclusion, social media plays an important role in second language acquisition
by providing authentic input, increasing learner motivation, and supporting
communication. However, its effectiveness depends on purposeful use, as uncontrolled
exposure may lead to distraction and acquisition of non-standard language forms.
Therefore, combining social media with structured learning can lead to more effective
language outcomes.
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